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CallCenterProfi –
Your platform for professional customer contact

Use CallCenterProfi to directly reach decision-makers for call and service centres 
across all industries and effectively distribute your content.

Our platform enables you to target specialists and managers with budget responsibi-
lity with your campaign via various classic and digital formats. With a dedicated 
readership, 70% of whom actively make budget decisions, you maximise your reach.

With a clear focus on journalistic quality and professionalism, we are at your side to
successfully realise your marketing goals.

CallCenter
PROFI



TITLE

CHARACTERISTICS

TARGET GROUP

CallCenterProfi

CallCenterProfi looks at customer service, call, contact and service centres from a 360° perspective.

CallCenterProfi supports you with practical decision-making aids, helps you to successfully meet challenges in  
customer service and assists you in optimising customer relationships.

CallCenterProfi provides interesting and noteworthy information from the fields of technology, staff recruitment and 
management, strategy, law, news, organisation, processes and products.

CallCenterProfi presents the latest trends and developments in the fields of dialogue marketing, customer service and  
telesales and provides comprehensive reports from industry-specific trade fairs and events.

CallCenterProfi is aimed at a wide range of specialists and managers with budget responsibility.

These include:

 Managing directors and board members: The decision-makers who set the strategic direction.

 Call Centre Manager: Responsibile for the overall management and organisation of the contact centre.

 Customer Service Manager: Responsible for customer care and satisfaction.

 IT and TC Manager: Responsible for the technical infrastructure and telecommunications.

 Head of Sales: Responsible for sales and increasing turnover.

 Purchasing Manager: Responsible for purchasing telecoms and IT solutions.

 CRM and CX Manager: Focussed on building and maintaining customer relationships.

Our core target group therefore includes all management functions that play a key role in customer communication and are 
interested in solutions for optimising customer service and communication from a 360° perspective.

And: CallCenterProfi reaches the decision-makers. Over 70 per cent of readers make final (budget) decisions.

TITLE PORTRAIT



WEBSITE

EMAIL NEWSLETTER

SOCIAL MEDIA 

PUBLICATION 
PRINT MAGAZINE 

ANNUAL

SUBSCRIPTION 
PRICES

www.callcenterprofi.de

CallCenterNews 14-days

www.linkedin.com/groups/12611499

6 printed issues plus e-paper with Online First articles (before the printed issue is published) in the
exclusive subscription area at www.callcenterprofi.de

2026, 29. Volume

CallCenterProfi CLASSIC		  199,00 Euro 
The magazine 		  6 print issues per year
CallCenterNews 		  Newsletter fortnightly 
CallCenterFokus 		  4 special issues per year (e-paper format)

CallCenterProfi DIGITAL		  199,00 Euro  
The e-paper 		  6 issues per year 
CallCenterProfi Exklusiv 		  Access to the complete online archive 
CallCenterNews 		  Newsletter fortnightly 
CallCenterFokus 		  4 special issues per year (e-paper format)

CallCenterProfi PREMIUM		  229,00 Euro 
The magazine 		  6 print issues per year
The e-paper 		  6 issues per year 
CallCenterProfi Exklusiv 		  Access to the complete online archive 
CallCenterNews 		  Newsletter fortnightly 
CallCenterFokus 		  4 special issues per year (e-paper format)

TITLE PORTRAIT



MEDIA COMPANY

PUBLISHER

EDITOR IN CHIEF

EDITORIAL OFFICE

ADVERTISING SALES

ADVERTISING 
DISPOSITION

ACCOUNTINGSERVICE 

SFO Medien GmbH
Siemensstraße 9a
65205 Wiesbaden
Germany
Phone:	 +49 (0) 611 / 94 91 47-30

Simone Fojut
Phone:	 +49 (0) 611 / 94 91 47-33
Phone:	 +49 (0) 170 / 15 67 109
Mail:	 fojut@callcenterprofi.de

Alexander Jünger
Phone:	 +49 (0) 611 / 94 91 47-44
Phone:	 +49 (0) 170 / 20 09 567
Mail:	 juenger@callcenterprofi.de

Phone:	 +49 (0) 611 / 94 91 47-30
Mail:	 redaktion@callcenterprofi.de

Phone:	 +49 (0) 611 / 94 91 47-55
Mail:	 salesteam@callcenterprofi.de

Phone:	 +49 (0) 611 / 94 91 47-55
Mail:	 anzeigen@callcenterprofi.de

Phone:	 +49 (0) 611 / 94 91 47-55
Mail:	 accountingservice@callcenterprofi.de

TITLE PORTRAIT



Issue, month
(AD)* | (PD)* | (DP)*

Planned
industry focus

Editorial topics in the sections
Technology, management, practice, call centre and customer service

1 January | February  
AD	 02.02.2026  
PD	 04.02.2026 
DP	 13.02.2026

General trends and developments in 
the contact cenrte industry in 2026

The start of a new year:  
Current impressions from CCW 2026 in Berlin

2 March | April 
AD	 13.04.2026  
PD	 20.04.2026 
DP	 28.04.2026

Current developments in the  
energy supply market

Voice is becoming important again – but in a different way: 
Conversational IVR, voicebots, speech analytics, tone-of-voice measurement  
and their impact on quality and customer satisfaction.

3 May | June 
AD	 05.06.2026  
PD	 12.06.2026 
DP	 25.06.2026

Current developments in the  
real estate market and in tenant and  
broker communication

Recruiting and retaining employees amid the skilled-labor shortage: 
Rethinking onboarding, employer branding in customer service,  
career-change programs, competency development 

4 July | August 
AD	 13.08.2026  
PD	 20.08.2026 
DP	 27.08.2026

Current developments in communication 
for aid and fundraising organizations

The new role of agents – from task executors to solution managers: 
Skill shift, new competency profiles, training concepts and coaching in an  
AI-supported work environment.

5 September | October 
AD	 08.10.2026  
PD	 12.10.2026 
DP	 26.10.2026

Current developments in the call and  
contact center outsourcing market

The annual highlight im autumn: 
The big CallCenterProfi-Ranking 2026

6 November | December 
AD	 01.12.2026  
PD	 07.12.2026 
DP	 16.12.2026

Current developments in logistics,  
mail order, and e-commerce

New potential for call and contact centers: 
An outlook on trends and industry priorities for the coming year

*AD = Advertising deadline | PD = Print material deadline | DP = Publication date
Distribution takes place at selected events and via cooperation partners – both analogue and virtual
This overview of the planned topics is intended to help you plan ahead. The editors reserve the right to make change.

SCHEDULE OF DATES AND TOPICS | Print



Issue, month
(AD)* | (PD)* | (DP)*

Planned focus Description

1. Quarterly issue 
AD	 23.03.2026  
PD	 30.03.2026 
DP	 01.04.2026

Transformation of the customer  
service organization

Following last year’s focus issues on “People,” “AI,” “People & AI,” and “Quality,” 
the key question for 2026 will be how organizations can restructure themselves to  
actually implement these developments.

2. Quarterly issue 
AD	 11.05.2026  
PD	 19.05.2026 
DP	 27.05.2026

Automation and orchestration in the  
omnichannel environment

Many companies have launched AI or automation projects, but the major challenge 
in 2026 is their cross-channel orchestration. It’s about routing intelligence, AI-driven  
prioritization, workflow automation, case management, and integrations.

3. Quarterly issue 
AD	 07.09.2026  
PD	 14.09.2026 
DP	 23.09.2026

Security, trust, and regulation in  
modern customer service

With AI, automation, real-time tools, and biometric methods, regulation is becoming  
a central success factor. We examine the topics of data protection, governance,  
AI regulation (EU AI Act), auditability, security architectures, and transparency.

4. Quarterly issue 
AD	 05.11.2026  
PD	 09.11.2026 
DP	 19.11.2026

The new quality in customer service: 
Measurement methods, standards, impact

Quality is increasingly returning to the spotlight. But one question arises: 
How do you measure quality when humans, artificial intelligence, and automation interact 
in customer communication?

*AD = Advertising deadline | PD = Print material deadline | DP = Publication date
Distribution takes place at selected events and via cooperation partners – both analogue and virtual
This overview of the planned topics is intended to help you plan ahead. The editors reserve the right to make change.

SCHEDULE OF DATES AND TOPICS | Focus issues



Format Type area formats
(width x height in mm)

Bleed formats
(width x height in mm)

Base price 
b/w (Euro)

2-color*
(Euro)

3-color*
(Euro)

4-color*
(Euro)

2/1 page 388 x 240 420 x 279 6.900,– 8.100,– 10.050,– 11.100,–

1/1 page 175 x 240 210 x 279 3.990,– 4.490,– 5.390,– 6.200,–

3/4 page 
cross

175 x 178 210 x 189 3.290,– 3.700,– 4.490,– 5.100,–

2/3 page 
high

115 x 240 131 x 279 2.890,– 3.390,– 3.890,– 4.700,–

2/3 page 
cross

175 x 156 210 x 177 2.890,– 3.390,– 3.890,– 4.700,–

Juniorpage 115 x 178 131 x 198 2.700,– 3.290,– 3.690,– 4.150,–

1/2 page 
high

85 x 240 101 x 279 2.390,– 2.690,– 3.200,– 4.200,–

1/2 page 
cross

175 x 117 210 x 137 2.390,– 2.690,– 3.200,– 4.200,–

FORMATS AND PRICES | Print + e-paper



Format Type area formats
(width x height in mm)

Bleed formats
(width x height in mm)

Base price
b/w (Euro)

2-color*
(Euro)

3-color*
(Euro)

4-color*
(Euro)

1/3 page 
high

55 x 240 63 x 279 1.390,– 1.990,– 2.690,– 3.690,–

1/3 page 
cross

175 x 76 210 x 86 1.390,– 1.990,– 2.690,– 3.690,–

1/4 page 
high 40 x 240 46 x 279 1.090,– 1.690,– 2.290,– 3.090,–

1/4 page 
cross

175 x 56 210 x 63 1.090,– 1.690,– 2.290,– 3.090,–

1/4 page 
block

85 x 117 101 x 137 1.090,– 1.690,– 2.290,– 3.090,–

1/6 page 
block 85 x 76          – 690,– 1.390,– 1.890,– 2.550,–

Other formats on request; *ISO-Scale; **plus 3 mm Bleed size

FORMATS AND PRICES | Print + e-paper

Surcharge for special placement

Front page (4c) on request | 4th cover page 900 ,– € | 2nd and 3rd cover page 750,– €



Advertising formats Pixel / Format / Size Price (Euro) File size

Superbanner (Bigsize) 1.190 x 150 3.600,– / per month max. 45 kB

Billboard 1.190 x 50 3.400,– / per month max. 45 kB

Advertorial-teaser + Advertorial-site Teaser: 500 characters + max. 3.500 characters + image on request

Online series (multi-part Advertorial) Teaser: 500 characters + max. 3.500 characters + image on request

Rectangle 350 x 400 3.500,– / per month max. 45 kB

Double Rectangle 750 x 400 5.900,– / per month max. 45 kB

Triple Rectangle 1.148 x 400 on request max. 45 kB

FORMATS AND PRICES | digital + website

Superbanner (Bigsize) 
1.190 x 150 px

Billboard 
1.190 x 50 px

Rectangle 
350 x 400 px

Double Rectangle 
750 x 400 px

Triple Rectangle 
1.148 x 400 px



Advertising formats for newsletters Pixel / Format Price (Euro) File Size

Text advert + logo / image (GIF or JPEG)* Image 143 x 115, text 500 characters ** 2.300,– max. 45 kB

Fullsize Banner (GIF or JPEG)* 650 x 150 2.300,– max. 45 kB

Sponsoring on request

Standalone newsletter on request

* non-animated files; ** including spaces; you can find our terms and conditions at: www.callcenterprofi.de/AGB

Textadvert + logo / image Fullsize Banner Sponsoring Standalone newsletter

CallCenter
PROFI

CallCenter
PROFI

CallCenter
PROFI

CallCenter
PROFI

Anzeige

FORMATS AND PRICES | newsletter

Anzeige Anzeige



We will be happy to put together special media packages tailored to your needs.

With our special forms of advertising, we enable the use of customised content that is
specifically tailored to the needs of the target group – in digital or printed format.

Please feel free to contact us, to find out about the many possibilities.

Advertising formats digital Duration Price

Digital presence Annual presence

on request
PremiumMedia AD Annual presence

Whitepaper 1 month

Sponsored Post / Online-Advertorial 1 month

Advertising formats print and digital Price

Special Edition: design your own edition with your
own content (you determine the scope).

on requestSpecial print of your article or contribution:  
for you to use as a sales or marketing tool.

Bound inserts in the inside section of the magazine:
2 to 4 pages in length

FORMATS AND PRICES | Special advertising formats

Advertising formats print Price

Island display

on request

Tunnel display header double page

Tunnel display across the gutter

Tunnel display centre over gutter

Altar display

Banderole

Cover insert

Booklet / inside insert

Double cover



We will be happy to put together special media  
packages tailored to your needs.

FORMATS AND PRICES | Special advertising formats

Island display

Altar display

Tunnel display header double page

Banderole

Double cover Double Cover

Tunnel display across the gutter

Cover insert

Tunnel display centre over gutter

Booklet / inside insert



Other formats,
including combinations, 
on request.

Format Bleed formats
(width x height in mm)

Price  
(Euro)

Special format sponsoring logo (exclusive)
155 x 40  

(twice)
on request

Special format sponsoring table (exclusive) 550 x 100 on request

Special format logo table (exclusive) 75 x 60 on request

2/3 Advert 175 x 156 5.900,–

1/2 Advert 175 x 115 4.400,–

1/3 Advert 175 x 76 3.450,–

1/4 Advert 175 x 56 3.100,–

BusinessCard 55 x 40 2.700,–

CallCenter
MAGAZIN FÜR PROFESSIONELLES SERVICEMANAGEMENT PROFI

www.callcenterp
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DIE ZUKUNFT IST HYBRID

Kundenservice im 

Wandel der Zeit

KI-SCHULUNGEN SIND PFLICHT

So machen Sie Ihre  

Mitarbeiter fit für KI

HUMOR ALS FÜHRUNGSINSTRUMENT

Das ist der Kitt, der Teams 

zusammen hält

KI-AVATARE IM TOURISMUS

Revolution oder 

ethisches Dilemma?

FORMATS AND PRICES | Annual product Ranking poster

Brief description
The CallCenterProfi ranking has been providing a
transparent view of the German-speaking call and service
centre industry for over 25 years. The ranking is listed
according to (certified) total turnover in euros and enriched
with further information.
The following are shown:
 �Number of locations in Germany/Europe/worldwide
 �Number of workplaces
 �Number of employees
 �Coreservices
 �Industry experience
 Owner-managed companies 

Distribution:
Ranking poster is enclosed with issue V-2026.

Ranking 2025

KERNDIENSTLEISTUNGEN BRANCHENKOMPETENZEN

Rang Unternehmensname Umsatz  
Geschäftsbereich  

Call Center  
(gesamt) in Euro

Anzahl  
Mitarbeiter/
FTE Ø p. a.

Anzahl  
Arbeitsplätze 

(Seats)  
Ø p. a.

Anzahl der 
Standorte 

in D

Inhaber­
geführt

nur  
externe 
Auftrag­
geber

in­ und 
externe 
Auftrag­
geber

Inbound­
Calls

Outbound­
Calls

Social 
Media

Textchat Videochat VoiceBot Mobile 
Services/

Apps

BPO E­Mail­
Manage­ 

ment

Consulting Fulfillment Lettershop Personal­
dienst­ 
leistung

Training Prozess­
steuerung

Rekla­ 
mations­
manage­

ment

Assis­
tance/

Pannen­
service

Auto­ 
 motive

Bau­
industrie

Tele­ 
shopping

Energie­
versorger

Finanz­
dienst­
leistung

Versiche­
rung

Groß­ und 
Einzel­
handel

Help Desk/ 
Service 
Desk

Industrie Inkasso IT/ Tele­
kommuni­

kation

Medien/ 
Verlage

Maschinen­
bau/  

Anlagen­
bau

Öffentliche 
Hand/ 

Behörden

Pharma/ 
Healthcare

Reise/ 
Touristik

Transport/ 
Logistik

Versand­
handel,  
E­Com­
merce

Markt­/ 
Meinungs­
forschung

1 Teleperformance Group 10.280.000.000  450.000 300.000 20 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

2 Concentrix Management Holding B.V. & Co. KG 8.207.328.000  450.000 290.000 18 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

3 Conduent 2.872.131.920  56.000 k. A. 8 ● ● ● ● ● ● ● ● ● ● ● ● ●

4 Foundever B.V. & Co. KG 2.828.797.920  140.000 90.435 10 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

5 Capita 2.792.589.120  34.000 k. A. 13 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

6 Telus Digital 2.272.435.815  78.000 k. A. k. A. ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

7 Konecta Deutschland AG 1.991.313.000  126.447 126.447 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

8 Transcom Holding AB 744.600.000  30.000 21.452 6 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

9 Ströer X GmbH 425.300.000  7.250 5.150 18 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

10 regiocom SE 253.024.880  4.323 4.800 13 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

11 CHO Time Gruppe 136.121.905  2.086 2.620 5 ● ● ● ● ● ● ● ● ● ● ● ●

12 KiKxxl GmbH 120.051.812  3.000 2.700 6 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

13 walter services GmbH 88.614.296  1.702 2.273 13 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

14 AMEVIDA SE 88.000.000  1.830 2.675 10 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

15 gevekom GmbH 66.856.191  2.100 1.550 7 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

16 Dialogue Alliance* 57.600.100  1.123 947 9 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

17 GUT contact Holding GmbH + Co. KG 40.909.855  1.002 1.119 8 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

18 KDW Management GmbH 30.915.877  637 707 6 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

19 davero dialog GmbH 29.664.599  620 500 2 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

20 TAS AG 19.223.409  450 400 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

21 ja-dialog Holding GmbH 18.285.875  400 425 2 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

22 T.D.M. Telefon-Direkt-Marketing GmbH 17.620.000  440 420 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

23 SUMMACOM GmbH & Co. KG 17.316.089  304 290 4 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

24 BFS Baur Fulfillment Solutions GmbH 16.500.000  420 390 3 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

25 hey contact heroes GmbH 14.210.000  420 540 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

26 bkd GmbH 13.456.331  330 300 3 ● ● ● ● ● ● ● ● ● ● ●

27 11880 Solutions AG 11.400.000  108 93 3 ● ● ● ● ● ● ● ● ● ● ● ●

28 Dr. Schengber & Friends GmbH 8.476.131  147 220 2 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

29 verbaneum GmbH 8.079.108  210 200 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

30 Interact Tele Service AG 6.958.977  180 250 3 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

31 Loyalty Effect GmbH 5.037.279  130 400 3 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

32 TREND Service GmbH 4.904.722  96 165 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

33 teleffekt Gesellschaft für Direkt-Marketing mbH 4.521.155  76 145 1 ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

34 CALLWAYS Call Center GmbH 2.700.000  60 100 2 ● ● ● ● ● ●

35 Stadt Aachen Servicecenter Call Aachen 287.300  27 40 1 ● ● ● ● ● ● ● ● ●

Alle vorliegenden Angaben sind extern durch Steuerberater/ Wirtschaftsprüfer/ Geschäftsbericht/ Konzernabschluss testiert. *Netzwerk aus mehreren Dienstleistern Farbleitsystem: Hellblau für gemeldete Umsätze in Deutschland, Blau für gemeldete Umsätze in Europa / DACH, Dunkelblau für gemeldete Umsätze weltweit.  Quelle: eigene Erhebung 2025
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We are Capita. Experience the magic.
Marktführendes Customer Service Outsourcing 
Innovative GenAI- und CX Technologie-Lösungen

   0351 21324-300
  sales@gevekom.deBETTER 

WITH US!
ONSHORE/NEARSHORE/OFFSHORE

CUSTOMER SERVICE
KI & BOTS 
SALES 
BACKOFFICE
SOCIAL MEDIA
40 SPRACHEN
7 LÄNDER

Wir leben ConnectingExcellence -
als Ihr internationaler 
Customer-Experience-Partner 
mit Standorten in Deutschland, 
Bulgarien und im Kosovo.

www.reachxcel.de
ROPIMEX R. OPEL GmbH . 66538 Neunkirchen . info@ropimex.com . www.ropimex.com

Aufbau ohne Werkzeug Schallabsorbierend

Sicht- und Schallschutz.
Modular Wir bieten Lösungen
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OUTBOUND-TELEFONIE

Warum Kontaktaufnahme 
immer schwieriger wird

HYPERPERSONALISIERUNG

Warum Technologie 
nicht alles ist

PERSÖNLICHER KUNDENSERVICE

Warum der Mensch 
wieder in den Fokus rückt

ENERGIEVERSORGER

Service
unter 
Strom
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ZWISCHEN POTENZIAL UND PRAXISKI-Kundenservice in der DACH-Region

DIE LOGIK DER ENTSCHEIDUNGVon Fragezeichen zu richtigen Entscheidungen

FREUNDE STATT FLUKTUATIONWas die Mitarbeiter wirklich „hält“

CALLCENTERPROFI-RANKING 2025Die neue Ordnungim Kundenservice

inklusive  Ranking-Poster2025



FORMATS AND PRICES | Annual product digital presence

Your digital marketplace 
Present yourself and your portfolio to interested decision-makers from CX and customer service.

Our digital marketplace serves as a central hub where supply and demand come together in real time. In practice, this increases efficiency for both sides:  
providers gain visibility and qualified leads more quickly, while customers find suitable solutions swiftly and easily. In addition, our marketplace enables visible reach, 
personalized recommendations, and measurable success through matching algorithms such as “related content” on our website.

If you would like to be listed as a provider on our digital marketplace,  
feel free to contact us without obligation.

Show your presence – digitally! 
Providers of products and services can easily book their digital presence 
on the marketplace. 

 1  2

 3



Format Type area formats
(width x height in mm)

Bleed formats
(width x height in mm)

Price s/w 
(Euro)

2-color*
(Euro)

3-color*
(Euro)

4-color*
(Euro)

1/1 page 175 x 240 210 x 279 2.790,– 3.390,– 4.100,– 4.790,–

2/3 page 
high

115 x 240 131 x 279 2.190,– 2.990,– 3.090,– 3.490,–

1/2 page 
high 85 x 240 101 x 279 1.500,– 2.100,– 2.690,– 2.990,–

1/2 page 
cross

175 x 117 210 x 137 1.500,– 2.100,– 2.690,– 2.990,–

1/3 page 
high

55 x 240 63 x 279 1.090,– 1.290,– 1.590,– 1.890,–

1/3 page 
cross

175 x 76 210 x 86 1.090,– 1.290,– 1.590,– 1.890,–

1/3 page 
block

115 x 117 131 x 137 1.100,– 1.290,– 1.590,– 1.890,–

FORMATS AND PRICES | Job market



Format Type area formats
(width x height in mm)

Bleed formats
(width x height in mm)

Price s/w 
(Euro)

2-color*
(Euro)

3-color*
(Euro)

4-color*
(Euro)

1/4 page 
high

40 x 240 46 x 279 890,– 1.190,– 1.250,– 1.490,–

1/4 page 
cross

175 x 56 210 x 63 890,– 1.190,– 1.250,– 1.490,–

1/4 page 
block

85 x 117 101 x 137 890,– 1.190,– 1.250,– 1.490,–

Online job advert PDF/delivery text (search engine relevant!) 1 Online
job advert

Running time
1 month 2.400,–

*ISO-Scale; **plus 3 mm bleed (other formats on request); Valid for Germany: The applicable VAT rate must be added to all prices. You can find our general terms and conditions at www.callcenterprofi.de;
Colour surcharges: per special colour on request..

FORMATS AND PRICES | Job market

Combination packages for print and online job market on request.



AT A GLANCE

Reach per month 
(average 2025)

Editorial output

Active in social networks

End devices

Visits 
> 129.000

Daily news
on the webseite

6 Print magazines
per year

E-mail newsletter
every 2 weeks

6 e-paper magazines
per year

4 Focus issues
per year

 
XING

Desktop 
66 %

 
LinkedIn

Phone 
23 %

 
Twitter / X

Tablet 
11 %

Page Impressions 
> 275.000



Target decision-makers with CallCenterProfi
and minimise wastage.



RECIPIENT STRUCTURE

Position in the company

Owner | Board of Directors | Managing Director

Head of Call Centre | Manager Call Centre

Head of Customer Service | Customer Care

Key Account Manager | Inside Sales

Head of Marketing | Head of Sales

(multiple answers possible)

Industry sector

Banking and finance

Trade and mail order

Insurance

Publishing, media

external call and contact centres

Telekommunications network

Providers IT and software

Energy industry

Travel and tourism

Transport and traffic

Other

(multiple answers possible, rounded to full per cent)

Decision-making authority

I make decisions alone.

I make decisions together with colleagues.

Specific recommendations.

I prepare decisions.

I gather information.

I make suggestions.

I am not involved in decisions.

(multiple answers possible)

37 % 24 %

10 %

34 %

32 % 19 %

6 %

43 %

29 % 18 %

5 %

40 %

14 %

9 %

34 %

13 %

7 %

21 %

16 %

1 %

4 %

3 %

2 %

Source: publishers own survey | 2025

Ø 945Ø 945
86 %86 %

96 %
Employees per  

business unit

with budget 
responsibility

Desicion makers 
and Consultants
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  Precise target group address
  Attractive digital & classic formats
  Transparent prices


